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What is account-based marketing?
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https://www.clickz.com/why-2021-is-the-year-of-the-account/265154/
https://www.clickz.com/why-2021-is-the-year-of-the-account/265154/
https://www.forrester.com/bold
https://www.forrester.com/bold
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https://www.similarweb.com/corp/blog/sales/b2b-sales/abm-statistics/
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Types of ABM Messaging
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Strategic ABM

ABM campaigns leverage the 
three “R’s” of marketing to 
measure success:
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https://mailchimp.com/resources/email-marketing-benchmarks/
https://mailchimp.com/resources/email-marketing-benchmarks/
https://insights.strategicabm.com/sales-marketing-alignment
https://www.demandgenreport.com/resources/reports/2020-abm-benchmark-survey-report-doubling-down-on-abm-research-shows-more-b2b-brands-stepping-up-their-investments-approaches-to-account-selection-segmentation-channel-strategies/
https://www.demandgenreport.com/resources/reports/2020-abm-benchmark-survey-report-doubling-down-on-abm-research-shows-more-b2b-brands-stepping-up-their-investments-approaches-to-account-selection-segmentation-channel-strategies/
https://www.demandgenreport.com/resources/reports/2020-abm-benchmark-survey-report-doubling-down-on-abm-research-shows-more-b2b-brands-stepping-up-their-investments-approaches-to-account-selection-segmentation-channel-strategies/
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Targeted ABM
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https://www.forrester.com/bold
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Programmatic ABM
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https://www.itsma.com/research/raising-the-game-with-abm-2018-abm-benchmark-study/
https://www.socialmediatoday.com/news/13-surprising-email-personalization-statistics-infographic/528246/
https://www.socialmediatoday.com/news/13-surprising-email-personalization-statistics-infographic/528246/
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https://www.hubspot.com/state-of-marketing
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Find the right strategy for your business
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https://www.gartner.com/en/articles/the-account-based-everything-framework
https://www.gartner.com/en/articles/the-account-based-everything-framework
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